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Hello there. We are...
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A team of creative minds driven by innovation and a passion for
anything ‘different’. From local to international brands, we deliver
full-service marketing and advertising solutions with top-tier
ideas that move your brand forward.

Our mission is simple. To help you find your voice, connect with
your audience, and stand out where it matters.
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PASSIINAL JIHHERENT.

That's how we do it. More than an agency, we are a partner in growth,
placing you first and using our creativity and strategy to craft work
that sparks change, connects, and creates real impact.
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mvsm‘m:[s i DIGITAL MARKETING &

COMMUNICATION

- Strategic brand communication
- Platform management

DIGITAL TECHNOLOGIES

- Reporting
- Website & Mobile App Development - Analytics
- Loyalty solutions - KPI tracking
- Custom server-side development - Competitor watch
- Micro-sites for campaigns - Brand audit

- Media planning

- Social media marketing
- Google Advertising

- SEO

« Influencer marketing

BRANDING & DESIGN

- Brand Identity Development

- Brand Strategy

- Identity Application

- Brand Guideline

 Visual Concept

- Communication Layout & Templates
- Brand Communication Strategy

- Publications Design

CONTENT CREATION

- Graphic design

- Motion video

- Animations (2D/3D)
- Video

- Photography

- Blogging

- Copywriting
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Now that you know us... ready to see what
we're capable of?
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As part of its 70th anniversary celebration, Eastern
Trading wished for a new brand identity.

Simultaneously, a strategic communication plan was

thoughout out, using such opportunity for broader
exposure through more brand materials.
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JEAN PIERRE LENOIR

DIRECTEUR

(2300 212 9887
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jeanpierre @eastamtrading.mu
Viwéa Business Park 81430 Moka

]:-rrl'rlg—l

¥ (2] Easterntrading1952 woww easterntrading.mu

i’

( tl'l-"'[?ll_;ﬁ: l.?{!'fﬁ&"ha&-’ fq57

L



© SPHERE MEDIA TECHNOLOGIES LTD 2026

Content for each of its best selling wines.
Implemented the new style for continuity.

Posts

%  eastern.trading

CHEZ VOTRE CAVISTE

to depict the brand’s
artisanal appeal.

{ i 5l | Tamarin
Moka | Helvétia | Grand-Baie | Floréal |

o B
caurequrt 8

Moka | Helvétia | Grand-Baie | Floréal | Tamarin

2 ¥V

ding Déecouvrez notr.
e ouverte tous les )
2023 * See translation

W

e boutique de vin a
ours jusqu’... MOre

arn.trading

Cawidfs depestr 1958

Reinforcing the brand’s online presence
through through steady content.

Rough hand drawn artstyle

CREATIVE DIGITAL MARKETING AGENCY

EASTERN TRADING

A ,
eimwve‘ Jepuiy 1957

2022, les boutiques d’'Eastern Trading qui opéraient sous
I'enseigne 1952 - I'esprit du vin, changent d'identité et reviennent
a Eastern Trading — caviste depuis 1952, le garant d'une
naissance identitaire et de 70 années d'un nom devenu
emblématique dans le domaine du vin.

Quand l'esprit du vin devient I'esprit di vin... Du frangais au créole
il n'y a qu'un pas que nous avons franchi allegrement.

Du vin ou Di vin, ce merveilleux breuvage reste le méme et notre
passion aussi...

Koty Crmesify

et vivez avec nous les
#momentseasterntrading

f © &

www.easterntrading.mu
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Talipeau, a facial skincare brand, i I & care

aimed for a complete rebranding
that reflects the warmth of a sunset,
to convey a natural, healthy glow.

o,

You're

This included logo, collaterals, and _
its packaging designs. a ® Skin care

Laem ipsum dolor it anet. consecietus
adipiscine L s do ehasimod vermpo
incididunt ut labore et dolom magns
adicpsa.
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Talipeau Launch Event

‘s for an exclusive unveiling of Talipeau, a
e line inspired by nature and crafted to
celebrate beauty and resilience.
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© 23rd November 2024
Yy 51130 am-12:30 pm
Q@ Trianon, 72261, Tribeca Mall

f'
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— | AR - Be the first to experience our journey and products
- In an intimate and elegant setting.

I\l( |I
CREAM

30ml 1.01 flioz
30ml 1.01 fifoz.

We look forward to welcoming you!
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Developed an Al-generated video for McDonald’s McFlurry
Summer Deal campaign, with engaging and dynamic visuals.

CREATIVE DIGITAL MARKETING AGENCY
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https://www.facebook.com/reel/738066255990245



https://www.facebook.com/reel/738066255990245
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To set Snowy apart from conventional milk
brands, the strategy focused on bringing
its mascot, Lelette, to life across visual
touchpoints.

This is achieved through 3D animation to
enhance the brand’s appeal and strengthen
its market recognition.

Merging Lelette’s new 3D

form with the visual content to 1; | . _ : . . |
enhance depth and personality K ki resof . it SR Sl 5 S - il

within the brand. nou leker... B [ ° facebook.com/Mol =+

facebook Open app

- : ‘ 10f385 =
Lelette’s final 3d design. s = _ _ ud

Transforming Lelette into
a 3D model for use across
the brand’s visuals.

B Showy
ﬁ' Mar 20 - @
Photos

Eid Mubarak!
May your celebrations be filled with joy, laughter,
and good moments with your loved ones

#EidMubarak #GoodMoments
#CelebrateTogether

Djaved Sairally and 5 others OD

56
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To reinforce Lelette’s new 3D identity, two seasonal 3D films
were produced for Halloween and Christmas.
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Link to Halloween film: https://www.facebook.com/reel/690322823159527 Link to Christmas film: https://www.facebook.com/reel/222131074260410



https://www.facebook.com/reel/690322823159527
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The “Art is a Piece of Pizza” activation was rolled out
across multiple editions over the years to increase
Pomodoro’s visibility. Such initiative aimed to build a
closer connection with customers through interactive
art activities.

L
ue : PHOENIX MAL
%?;e . Saturday 03rd DEC

POM(CYDORO

QDORO S
POM(300

AR IS A
PIECE OF PIZZA

. 3rd edition
Tt 18
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Across each edition, themes were refreshed to
constantly keep the events new and interesting.
Some includedmusic-inspired creations to hands-
on workshops, all rooted in the idea of creating
pizza as a form of art.

» ' pr774 PARTY DAY
INTERNATIONAL FIZEAT AR

N\US\C DAY KID'S EDITION
#FPOMO ARTS. A 6 3T ' /) N
Live Pai nling .

\ s :
Venue: Grand Baie \a

o
“Toisette
Date: Saturday 24xk Ty

Vdune, as from noon.

11hrs - 14hrs
Pomodoro One 20 cm Pizza, Saturday May 20th

Jun 19,2023 - ® one lce Cream scoop
Photos

% 22 POMODORO MUSIC DAY #POMOART POM( )DORO

*kk

< Paint with us and get 15% D\SCOUNT* OFF at
Pomodoro.

*% 2 POMODORO MUSIC DAY #POMOARTS 2

T Expanded exposure through

social media posts and event
photography.

L2 \nfn R Racarnuatian - 960 AA1T (A a Craicatte) |

\\\
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Food Photography for our client Moustache,
focusing on a slight vintage feel and warm
atmosphere to enhance the richness and appeal
of the brand’s dishes.
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Goutez aux Saveurs
de Notre
Nouvelle
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I‘Y.l Our Manu ~ McDonald's App Deals & Promotions MoDalivary About Our Food Family Huh °
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Ny Nouvelle
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L& MeFlurry Pistachio with Chocalate arrive pour faira fandre 88 fans de
pistachs. 8 ¥ Crémouonetusux et 4 seulerment R 180,

.lv'h.iw‘
L -
.l'

- Disponible pour une durée limités | + ®
e McCafeé

Cal Brewed to Perfection,
O Mc € Just for You!

L ] ° MeCafe brings you the parfact blend of flaver in every cup—from bold coffes to
L] . e ® creamy frappes. Whather you're on-the-go or taking a break, our drinks are here
- to brighten your day.

Nouvelle A redesign of the McDonald’s website was carried out,
obsession en vue focusing on an enhanced visual layout and clearer
i information hierarchy to ensure easy navigation and
) readability for users of all age groups.

McSavers McDonald’s App Animal Health & Welfare

Discover the essence of MeCald where expert brewing meests the finest beans.

F P classics to refreshing lced blends, each cup i a moment of pure e — —
delight. Enjoy the craftsmanship, aroma, and comfort in every sip. i i 4" ‘ i

Le McFlurry Pistachio with Chocolate arrive pour
faire fondre les fans de pistache. @ %
Crémeux,onctueux et a seulement Rs 160.

Mobile Version.

—

7~

. Ty

McSavers

[
"

~ MO KONTAN 3
MO POS KONTAN

Pﬂ Our Menu ~ MecDonald's App Deals & Promotions McDelivery About Our Food Family Hub o

Responsive design
for different
devices.

This Week’s App-Exclusive Deals

Iced latte

s ) pos mem gagne pa krawar ! Avec la gamme § ] a ¥
fo pos mem _T AgNe .“ 3 kr Ia _« 1.r A E. clag :HH_‘HL E-’!f.g.”a *;f 2 Grand Chicken '?a!ir”fa ,:'_:,
Our planet Mcsavers, fais-tois plaisir a partir de Rs 25 Ef'!pnét' Spicy Large Meal + ._f_H'u ---n'g’f! .
_ - T o seulement. It's McSavers Time! & e 1 Happy Meal + - 2 Spicy Big Mac Chicken
' ; Food Quality & P 1Chocolate Sundae T Mhmﬁ_‘;ﬁm“ﬂs"m

Sourcing

Discover Happy
Meal®

Zaferla FIRE net! * Latable est | . Zafer la FIRE net ! ¥\ Chaque Zaferla FIRE net! /" Préta |

Kids love & treat. 5o its good to know there's a menu just for therm.
préte... il ne manque plus que bouchée est une explosion de monter le niveau ? .J Entre le
vous ** Un moment simple,oii | piquant, parfaite pour les duos goiit intense du poulet épicé, le
tout le monde se retrouve qui aiment relever le goiit J \ croustillant 4 chaque

autour @ bouchée... =L

Summer’s here!
let the fun begin!

Animal Health &
Welfare

Family activities Iced latte

Partnership with the
Association pour les
Handicapés de

Malherbes

Savor the Moment,
Share the Joy
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Inlcla Our Brands ~ Our Operations ~ Career Pharmacovigilance Contact Us

INiCiAa =

WHAT WE DO

Inicia is a diversified company with operations in

About Inicia

WHAT WE DO

since its incorporation in 1978 by pista Wiehe and Bernard Montocehio, Inici has grown into o leading distributer of Fast- both agricultural production and consumer goods
Moving Caonsurmer Goods (FMCG), particularly in the egg sector, Over tha years, it hos exponded beyond egg distribution into poultry . = P . P,

meat preduction, anirnal feed, agriculturol and veterinary equipment, pet care products, and frozen goods. distribution. In the agrlcultural SGCtDr' Inicia is
I : T ’ b : d : ° d d Inicia is a diversified company with eperations in both agricultural production and consumer goods ik g i - o i " e o . involved in poultry fGrming On the distribution side.
\A’ I ' I I ' ‘ S z i T 2 = e : & Fi egic diversification has reinforced Inicia’s position as o major player in both the Agro-Industry and Food Distribution sectars in . T
n I C I a S e S I te re eSI g n a I e to a 0 pt a 0 re distribution. In the cgrlcukurut sector, |ﬂI.CIG is |nvplued in poultry fc:rmur?g. On the distribution side, Inicia faritius, Witk sheady year-ofi-year miarkek shire growth i ios Bullt & Strang prasance doross the liané: andiits compreRarishe |niciq Shetatestin extensive GatiaiE thalk deli\{e[s d

- - - operates an extensive natwork that delivers a wide range of fost-moving consumer goods (mee) to range of food brands is widely available in supermarkets, neighborhood stores, and local markets. p
modern look a nd Im prove ease Of naV|gat|0n The supermarkets, naughborholod stores, and local markets.lnucuolsadvonced logistics and reluublle- delivery wide range of fast—moving consumer goods
- systems enable it to consistently provide quality products to its customers across its expansive reach.

. . . . . (FMCG) to supermarkets, neighborhood stores, and
focus was on delivering direct, easily accessible local markets. Inicia’s advanced logistics and

- - ’ 1 WL reliable delivery systems enable it to consistently
|nf0rmat|0n based on users needs' Tl provide quality products to its customers across its

OUR expansive reach.

(=] o

OUR

Wa are committed to
offer, with care and
passion, every family a
broad basket of lood
brancds,

OUR VALUES

>CARING

In I' la About Us Our Brands ~ Our Dperations + Career Pharmacovigilance Contact Us

WHAT WE DO

Inicia is a diversified company with operations in both agricultural production and consumer goods
distribution. In the agricultural sector, Inicia is involved in poultry farming. On the distribution side, Inicia
operates an extensive network that delivers a wide range of fast-moving consumer goo@ (FMCG) to
supermarkets, neighborhood stores, and local markets. Inicia’s advanced logistics and relmb_le delivery
systems enable it to consistently provide quality products to its customers across its expansive reach.

16:06

Our Journey

M 2 inicia.mu

2 01 7 Vot |-\,&.¢-'E-|i ADITIONS

INICIA 15 NOW THE SOLE
SHAREHOLDER OF VOLAILLES &
TRADITIONS LTEE

INSCLA OBTAINS T
3 WORLD RECOH
% SCRAMBLED EGGS W

G5 W
5G5S OF 24667 AT BAGAT

DDUCTION CHAIN
§ 150 22000 CERTIFIED.

THE EGG
< AT INICIA INICIA LAUNCHES A NEW )
CHICKEN BRAND ON THE
MAURITIAN MARKET - MARILYN

e | 2021

ACTIVITIE

Piry
R

‘-/”:“‘(;:J’
Board of Directors -

dynamic layout with a
clear visual hierarchy
to keep interest while
ensuring readability.

JEAN BAPTISTE WIEHE BERNARD MONTOCCHIO
Fo

under & Chairman Faunder B Noa-Exscutive Directar

DAVID MONTOCCHIO JOHANN MONTOCCHIO Guilloume CHASTEAU DE BALYON
Executive birectar Execitive Birector Mian-Executive Directar
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campaign 1 e

._:& ¥

Introduced for the past two Independence campaigns, the word “FRE” has come

m%‘m‘ to embody freshness, authenticity, and Mauritian pride. Therefore, rather than

RN T o m\m\\ G \,& reinventing it this year, we decided to evolve it further; framing tradition as something
i ‘ living, shared, and practiced, not just archived.

Simultaneously, we aimed to redefine tradition, not as something that fades, but =1 y
as something that, when passed on with intention, stays fresh! o X L . \




TRADISYON ey TRADISYON gy TRADISYON. gy TRADISYON

o

ucce

4 : : F NATURE'’S NATURE’S NATURE'S NATURE'S
c . _ ; - JUICE JUICE JUICE JUICE

S

The main campaign’s message would be carried out through
two main deliverables: a commercial film, 4 key posters, a
mall activation, and supporting social media content.

The idea was to focus on a concept where children build the
Mauritian flag guided by their grandparents, symbolising
the transmission of knowledge and culture, hence the
reinforced meaning of tradition for this campaign.

Included social
< media posts to
NATURE'S
JUICE extend reach and
engagement.

Supporting video contents from
local craftsmen and influencers.

pture's Juice

fMature's Juice
ar 2 - (’

the hands of the great children are th... See more
this transiation

Each design was strategically
posted throughout Independence
week to build momentum.

26

Introductory video animation for the
tiktok videos.
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ZQ/ Unabytics 7

1,440 Shares
FACEBOOK

Below are the key metrics from the 4 posters designs,
highlighting their reach and impact across Facebook.

© SPHERE MEDIA TECHNOLOGIES LTD 2026

Fee Comments

11:39

{ Nature's Juice

r,l Nature's Juice
¥ n-f_" Mar 2 - C"

When the hands of the great children are th... See more

2 Rate this translation

W 28,374 Likes

NATURE'S
JUICE

ENN TRADISYON

' {
Xt e

1,651,047

15 comments 19 shares

O Comment ;{} Share
Reels Marketplace MNotifications Menu

1,034,071

27
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TIKTOK

Similarly, key analytics for the brand’s TikTok platform
were also recorded and analyzed to calculate the
campaign’s reach.

+ #&2 new followers

+ F2 Musle Re-usage -
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Zé/ Unabytics 7

MAIN COMMERCIAL FILM

Below are the key metrics from the main commercial
film, showcasing its reach and impact on the audience.
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While Gen Z are known to be constantly online, the
McDonald’s App wasn’t quite cutting it. This is where the
McDonald’s campaign, ‘App-Mazing’, started.

The aim was to turn awareness into action by driving

app usage over 6 weeks, using continuous performance

insights to gauge customer interest and sustain
engagement.

CREATIVE DIGITAL MARKETING AGENCY
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MonDeal

Buy 1 Spicy Paneer .
Large Meal and Get

—} - —~ - - —
- - - - - - -
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App-Mazing 778 R L < _ .
| meyer Deal MCChICKeI-“’ qqqqqqqqqqqqqq """"""""""" M W

,.
lor lile!

se 2t L anT u=

| App-Mazin 1Spicy
i & paneer Burger
meyer Deal

lor l'ile!

To maximise impact, the campaign relied on a
steady posting of content designed to encourage
app downloads. This was also combined with the
promotion of app-exclusive deals to encourage users
to further engage with the app.

V" zero suGaRr

Non-contractual photo

Zis lor nou
McDonald’s App m

100% végétarien

ontractual photo

Strong message redirecting viewers to the app.
Qa1 Q1 1V

mcdonalds.mauritius Zafer la FIRE net! ¢
Toujours préts a essayer quelque chose de...

2 days ago < See translation

_-meyer Deal
lor File!

zis lor nou App!

‘Non-contractual photo

Spicy Paneer

Social Media contents designed to encourage ,
users to use the app for its exclusive deals. b Download the McDonald’s App
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Static Animation: Featured on several Displayed on large-format
https://www.facebook.com/reel/1268785188153414 digital billboards. screens across malls.

~

\

e

Featured on Tribeca Mall's 3D https://www.facebook.com/reel/1032075605019947

digital billboard.



https://www.facebook.com/reel/1032075605019947
https://www.facebook.com/reel/1268785188153414
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CAMPAIGN RESULTS

- 1136%-
11,000+

Increased

Users

Increased
Deal Redeem
Count

Increased no.

of QR Code
scans

14.18

Increased

2= Google

Impressions

Increased
Meta
Impressions

L Express.mu
online
Impressions

= Free

Spicy Paneer
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blink

"EMTEL

LINK & WIN

As part of Blink’s “Blink & Win” campaign, the objective was
to introduce a fresh and engaging experience to the market.

As a result, the event became a key opportunity to amplify

Blink’s social media presence by launching its new mascot,

Blinkie, to the public, creating a stronger, more memorable
brand connection.
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Developed a series of social media posts to
BI.INI( s = yEDITION

promote Blink’s overall brand presence.
é 3/ g_) . _ 1 S - : g 5 EkPeye

deswit

Promotion of the event began across multiple . _ Y - i
social media platforms and digital billboard 4 FoR EVERY S 200 SPENT YOU EARN 1 ICKET SRS ink B bllnk.
animations. This helped to build awareness FOR THE LUCKY DRAW ANDTHE OPPOR I gl ’ | =3

and generate anticipation among the public blihk
“EMTEL

T

-

before the launch of ‘blinkie’.

5

Resarz avek ,
To gagn plis, to ekonomiz plis!

‘Blink & WIN’ billboard animation designed for m—— - ___‘
various formats to maximise reach.
- Pay your bills |
"= Recharge your mobile phone :

Download blink by Emtel FOR EVERY RS 200 SPENT ON 2=

® Googie Play | @ AppSiore =8 AppGaitery
P RECHARGE,BILL PAYMENTS,

— _ ' OR SCAN & PAY
2“EDITION | e 9 i

Download on the #  Download on the v | Download on the
[& Google P1ay] [' App Store ] [|:] AppGallery J

Conditions Apply. blink by Emtel is a service of Emtel MF5 Co Ltd which operates under a license from the Bank of Mauritius

SHINEW JO Jueg FY1 WoJy 35uad(] B 19pun $a1e1ado YaIum I 00 Sin 1913 0 2210485 B 511313 Ag qulig Rddy suonpued

“EMTEL

b blink by Emtel
5d -+ @

Avek blink - data pack fini, ou kapav recharge ou

|1 O <

FOR EVERY RS 200 SPENT, YOU EARN 1 TICKET

E!
FOR THE LUCKY DRAW AND THE OPPORTUNITY TO WIN A PRIZ

Conditions Apply. blink by Emtel Is a service of Emtel MF5 Co Ltd which operates under a license from the Bank of Mauritius i VOUCH ERS FRO',}

E ¢ OUR PARTNERS

=

Get an entry for every Rs 200 spent

until 20th January 2025 bl
‘ ink
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Launch of Blinkie to the public,

. . ing interaction through . . . | !
Blinkie’s creation on Blender. encouraging interaction through - | &3 e Y P o : 3 .
a cardboard installation to drive k. - e . Y o

engagement. B Sy V) ]

Blinkie’s final 3d design.

l ALLAM TATTOO 0
SPEREIT TRIRE

BVIOR




Campaign 4

With Dale Carnegie Mauritius’ constant ongoing training and
networking programmes, a strong communication foundation
Is essential to ensure consistency and engagement.

As a result, regular social media posts, podcast interviews,

and event planning are carefully designed to reinforce key

messages and keep the audience informed about upcoming
events and initiatives.

PR
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Simultaneously, Dale Carnegie’s deliverables were all carefully
designed to reinforce brand communication and deepen audience
engagement across its programmes.

0 Since clear information delivery was a key priority, the design

We approach remained clean, direct, and easy to understand, ensuring
that messages were communicated effectively across all platforms.

Dale Carnegie Highest

ocial Media posts to communicate ‘*-.,._é Award for Achievement\
the brand’s programmes. .

“I'had the privilege of being mentored oy
Nimi Appadoo during the 8-week Dale
Carnedie Leadership course, and the
experience was truly transformative, The
course content was well-structured, with a
mix of \eadership prnciples with modern,
practical insights. it challenged us 1o
develop our emotional inteligence, improve
cormmunication, and strengthen our ablity
10 inspire and influence others, Virl's
expert guidance and her ability 1o bring
‘hese concepts to ite through real-lite
\ e difterence.'m
eived the Dale

5 f‘aceMarneg Q)

Dale Carnegie Mauritius Q

I Dale Carnegie Mauritius seo)
War 26,2024 - (B

date 2nd 3rd and 4th Apri 2024

hree Course

mpinski, Nairobi and secure youf e \ ard for Achievement.
srsive training session with our . ; 3 : o hies undoubtedly

Date: 18th July 2025
Time: 15:15 -17:30
Location: Voila Hotel Bagatelle

Al

NS Ere e o e e o N Journey. \
' "A \Norld-Class
\ Certificate

Certificate from the University of
Central Missouri:

CE?A%gie

Dale Carnegie Gourse (DGCGC)
o ntations (H\P)

Hiah \mpact Prese . .
nge\og\(our Leadership Potential (D

»w

Employees of effective \eaders

Khow they are yaliedand imporiant.

N \ d my perspective of | -
‘sGompleting these gourses O ing on the cake - it added cre
7 The UCM cer “’icﬂeﬁimﬁ;g ct Development Manager

caption, providing yors
your journey 1o SUEEERS

1l be mentioned in the
The duratmntoﬁﬂ‘m iﬁt‘.;si%mxmm vequired far

\\\ O

C%?}ieegie

Podcast Interview
Filming & Editing.

CREATIVE DIGITAL MARKETING AGENCY
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As part of Dale Carnegie’s programmes,
several events were designed and
hosted, with photography, planning, and
design adapted to suit and reinforce
each event's theme.

Cc?ﬁlggie

- -

v Vv

GRADUATION
CEREMONY

oy

THE DALE CARNEGIE COURSE :
EFFECTIVE COMMUNICATIONS AND HUMAN RELATIONS SKILLS FOR SUCCESS

Dale Carnegie’s Graduation Ceremony Display Screen design.
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